Bloomberg

Sustainability
is Good for
Business and
Investing
In 2017, Bloomberg surveyed corporate executives
and investors to explore the future of sustainability
initiatives and the effect on their behaviors.
The survey examined the importance of companies’ sustainability
strategies now and in the future and how well corporate leaders
communicate these initiatives to stakeholders. It also assessed the
impact of these strategies on corporate performance and financial
returns for investors and whether the financial community will place
more weight on sustainability factors in future investment decisions.
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Conclusions
• Educated and informed corporate executives and investors
see sustainability issues similarly.
• Sustainability strategies have a positive, not negative,
impact on a company’s bottom line.
• Fortune 1000 companies are perceived to be doing a
better job in communicating their sustainability initiatives
and environmental performance than smaller companies.
• It’s important to note that changes in consumer behavior
and choice, empowered by new technologies, are key.
• Politics are the primary obstacle to the Paris Accords,
though many respondents question if the SDG goals
are realistic.

Bloomberg is continuing to update the investor and corporate communities via a series
of sustainable business summits being held around the globe. For more information visit:

www.bna.com/SustainableBizSeries

