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Who we are

We're the global leader in business and financial data, news and insight. Using the
power of technology, we connect the world’s decision makers to accurate information
on the financial markets — and help them make faster, smarter decisions.

But that's not where our mission ends. We've taken everything we learned from our
business and we've put it into our foundation — along with almost all of our profits —
to help save and improve lives across the globe.

1981 350,000

Bloomberg L.P. was founded by Terminal subscriptions globally
Michael R. Bloomberg

5,000+ 159

News stories produced daily Global locations

24,000+ 24/7

Employees worldwide Customer support and
news coverage



BAA 712038
Bloomberg in Japan

1987 1997 2010 2016
TIVTREEMIRICE D AEBERXTATREELT Women's Community Working Families
MOPEELTAAF742%  HHTAKGTEIF7IC (BWC) 52 Community (BWFC)F/e
Filax ik Established the Bloomberg Established the Working

Families Community

Became the first foreign
(BWFC) in Tokyo

media corporation to

Opened our first Asia
Pacific office in Japan

Women's Community
(BWC) chapter in Tokyo

1992
HEGESIGIFRE DB
Z4—RIZEVBERKT—42D
U7 ILaA LEE%RA
Established a direct feed
with the Tokyo Stock
Exchange to distribute
Japanese stock data

in real time

join the Japan National
Press Club

2009

HAF 742D EERTHELED
KE S - ENTAVITHRE
(USGBO) »
RIBMRERTAE > 2 7 LLEED
(Leadership in Energy and
Environmental Design) ®
J—)VREREEZENIS
Became the first Gold-

rated LEED (Leadership in
Energy and Environmental

Design) office in Japan,
certified by the U.S. Green
Building Council (USGBC)

2015

Abilities Community
(B-ABLE) ¥

Established the
Abilities Community
(B-ABLE) in Tokyo

2017

LGBTQ+ & Ally Community
(BPROUD) %2
Established the

LGBTQ+ & Ally Community

(BPROUD) chapter
in Tokyo




;" A C E work with Pride work with Pride

Accessibility
Consortium
of | 2024
Enterprises
2019 2024 2024
Bloomberg Women in BEHAWERAANDEYEAICHEWT | [PRIDE INDEX 2024 T5&EEfHD I—)LR
Technology (BWIT)% 2 3EEHELBIACET 7—R = RE EIFEHDOL A VR—FRE,
Established Bloomberg Received our third Recognized in PRIDE INDEX 2024 with a
Women in Technology ACE Award in 2024 for Gold certification for the fifth consecutive
(BWIT) in Tokyo disability hiring initiatives year and a Rainbow certification for the
third consecutive year
2022 2024 2025
BIII35EFENZ 5 WIBHREYR—NT 5720 HFMY TISROBIENT
Celebrated our RRA 74 RLE6265 D BRAEDEWT 2PV )1—3v0
35th anniversary 127DNPOEIBEILT REA SN, I%\i%%iﬁ
DRE653FFE D [ESGT77AF VR T I—R- v\ |T
RIVTAT7H—ER%TiR M SEHOZHEERE
626 employees at the Bloomberg Received third Gold award at the ESG
Tokyo office dedicated 5,653 Finance Awards Japan for providing
hours of volunteer service to best-in-class, comprehensive and
127 charities, making an impact transparent data and solutions

in our local communities
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RERDY —EXERMTS
Give our clients an edge

v

Bloomberg unleashes the

power of information and
technology to bring clarity
to a complex world.

Global customers rely on us to deliver accurate, real-time

w 9"‘2\ business and market-moving information that helps them
make critical financial decisions. In a career at Bloomberg,
;inesses you'll play a vital role in making it happen, every day.

a8 ERFET D
\ Develop our products

Give our clients an edge

Our customers rely on the Bloomberg
Terminal to navigate financial markets.
Bloomberg Financial Solutions is a critical
department that works to understand their
needs and provides tools to make smarter,
faster decisions. We are committed to
helping Bloomberg remain efficient and
effective, every day.

Sales & Client Service

Corporate Functions

Develop our products

We're constructing the world’s most trusted
information network for financial professionals
and you can help us build it. By turning billions
of data points into meaningful answers, we
provide our customers with the tools they need
to surface and act on them.

Engineering & CTO
Data
Product

User Experience (UX)

Inform our global audience

We provide intelligence for the new era of
business, across multiple platforms. Here, you
will help communicate important business news
and information through our single, globally-
integrated newsroom.

News & Media

Research

11
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The Bloomberg Terminal

The Bloomberg Terminal brings together real-time data
on every market, breaking news, in-depth research,
powerful analytics, communications tools and world-class
execution capabilities — in one fully integrated solution on
any internet-connected PC or mobile device.

Qur customers include:

- Investment and commercial banks

- Mutual funds and hedge funds

- Central banks and government agencies
- Stock exchanges

- Corporations

- Universities and educational institutions

30,000+

Software functions

100 billion

Pieces of market data
processed daily

17 million

Instant messages
delivered daily

13










#h2E - 58 2 Fh2EHE

PFIVTA1OR&ESE

THITAOR & B

THITAORATIE HAPDIEFIFRBETERT 24— H)L1—F—% 24 BRESITYHR—
FLTWET, EEOEELENS UTILEZA LTy b, BEE. WEMN —ZVI/EELT. BES
FICMMEHBES RV 21— a3V ERBLTVET,

TENE

A FTRIN—LN—FOEBRUERICOVTORELEBREE ST THS, A
FAV ANIVTTRIELTHEIENSDBWVELEITHRICHIG L. Ya—Ya v #RELET,
BRWEDLEARIEY VIR T -2 RROGEDN SCEMEERERDOO T HEETSIRIChHT
DET EHRZEEIIREBYEL, IS FRITEVSEMEREDARLT . Ay I 77V KP
BEAUBERLEVWEEDSEIFICETIERESLIHIET,

THVTA0ZDF V) 713, GBEDERIN —ZV M HR2— N ET, ERMEEE TIV—LN—7
Z—IF)UTDOVTREU, ZOHISICBRM T TES. R AEABFX) . IETATARED
BRI 4—ICOVWTFEVET. HEIEINSDBVAOBICHIELEDN S, BRFE RO Z =0,
TW—=LN=T TORDFN) TANEBIFTITEET,

AFN8H BEICIEEEIBFANDBEICERIMAEEFIUE2EHZE. 7H) T4 XEBFITT
RINZVRZRUPYZR N LTGERT2EDF V) 7ERBIRWE/ETE T, EEIFINBEIDRRIC
3 BEBROEIYRRELEHDY)2—Ya v DB A E+HICERLIE LT SN RMTEV Y
— gV ERBIICIRGE - Y R— ML TWEEEEYT, F—LAICEBR. LEHICHIZ2MENER
INTWET,

THITAORKEENKRH DA &S

FIBIEAIROEDICEITT—FEBAL LIEWEWSEMHI DY, SRbERICEREE D AM
EROTVET, WL —EZAPEEDEFLAIMZICE L& SHELMERZF OMEE
BH2PTEHRPEBLRELTVWEEVWEB DA FHLWFrL VIR LOHZHEECDNLET,

BEPTTITAVADRB T HEIF—AVEN DI EBR L mBRREEITITELK
HONET, ZDEHIF. BVWIAI2=T —vav AT THEA NPT URERA DRI AP IE
[LWAIRE. £ LT E CHIEEBRERITI[ARFIDLETT,

LT <

16



Our opportunities

Analytics and Sales

What we do

The Analytics team provides round-the-clock helpdesk support for Bloomberg Terminal
users all over the world, across multiple industries. We deliver value-added business
solutions to our customers through real-time chats, phone calls and face-to-face training,
partnering closely with Sales.

The role

In this role, you will build extensive product, financial and customer workflow knowledge,
providing rapid solutions and solving complex queries regarding the financial data and
analytics of the Terminal. You will work across asset classes, gaining exposure to a diverse
range of clients, from hedge funds to large corporates.

A career in Analytics starts with a dynamic, nine-week intensive training program,
learning about all financial assets and the Terminal. After that, you'll spend two more
weeks getting familiar with one or more of these sectors: fixed income, equities, foreign
exchange (FX) and commodities. Alongside learning, you'll deal with the many inquiries
our clients send to our help desk.

Normally, successful Analytics members gain the opportunity to move into Sales within
the first 18 months, where they take on revenue-generation responsibilities, or into
specialist or leadership positions within the Analytics department. You will proactively
sell and support the solutions we provide, using your understanding of both the client
business and our solutions — all of which you will receive extensive training on when you
join the team.

Who we look for

We look for motivated and determined individuals with a passion for finance, client
service and sales as well as the ability to communicate effortlessly with a wide variety
of people.

You will need to be articulate, knowledgeable, and skilled at building relationships within
a short period of time.

++ + +
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Kakeru Kimura, Analytics and Sales

Why Bloomberg?

| had a strong interest in the financial field since college, and
Bloomberg's industry-wide influence and leadership left a particularly
strong impression on me. Accuracy and analysis of information are vital
in the finance industry, and | was attracted by how essential Bloomberg
is in these aspects. | also admired Bloomberg's current proactive
approaches in addressing various challenges in the industry through its
diversity of products and solutions.

What’s been your biggest challenge so far and how did you
overcome it?

My biggest challenge so far has been adopting the customer’s
perspective when approaching matters. Particularly with Bloomberg
being utilized by financial institutions for capital management, | found
it challenging to comprehend even the most basic aspects. However,
Bloomberg provides an incredibly flat environment, with market-
experienced professionals across various departments. By drawing on
their expertise and engaging in daily communication, I've been able to
get closer to understanding things from the customer’s viewpoint and
address my own shortcomings.

Where do you want to take your career at Bloomberg?

I'd like to develop expertise in a specific area within the financial

field, so I'm eager to make the most of Bloomberg's diverse career
opportunities. Bloomberg values employee input and creates chances
for individuals to pursue paths that align with their interests and
strengths. Therefore, | know | can shape my own career trajectory.

My goal is to cultivate deep knowledge and skills in a specialized field,
aiming to become a dependable professional in that realm, and I'm
motivated to make the most of Bloomberg’s advanced platform and
innovative approach to achieve that.

What surprised you about working at Bloomberg?

What surprised me since joining Bloomberg was the fact that the
Bloomberg values its employees the most. | joined this company during
the COVID-19 pandemic. Even though there were restrictions, whenever
| went to the office, lunch was always provided. Additionally, discussions
about the company’s response to the emerging COVID-19 situation had
begun as early as the end of 2019. By 2020, various measures were taken,
including strengthening remote work arrangements and establishing
internal protocols, reflecting the company’s commitment to prioritizing
employee safety.

19
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Bloomberg Customer Support (BCS)

What we do

The global BCS team is Bloomberg's front-line support, providing assistance 24 hours
a day, 7 days a week, in more than 15 languages. We ensure fast and effective guidance
for more than 350,000+ clients and 20,000+ employees by managing client workflows
along with any issues related to licenses, hardware and software.

The role

You will become an expert in identifying, troubleshooting, and resolving a wide range

of issues. With significant exposure to both clients and internal stakeholders, the role

will give you a comprehensive introduction to Bloomberg products, services, financial
markets and financial decision-maker workflows. With the opportunity to be involved in
hosting seminars, recruiting, quality control and idea generation, you will develop a client-
centric mindset as well as stakeholder management skills.

Career opportunities within the department include training and team leader roles.
A wide variety of progression paths are available across different Bloomberg businesses,
including to Analytics & Sales, Enterprise Technology Services, Data, News, and more.

Who we look for

We want people who are professional, customer-service driven, and who love being a part
of a team. We look for solution providers who excel at multi-tasking and prioritization.
You should have a strong passion to challenge the norm and support your colleagues to
innovate, learn and deliver the best service possible.

++ + +
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Kohei Suzuki, Bloomberg Customer Support (BCS)

Why Bloomberg?

| chose Bloomberg as | was fascinated by the technology of the
services that they provided, especially the Bloomberg Terminal.

I had the opportunity to use the Terminal for one of my classes and,
as a computer science major, understood how technologically
advanced Bloomberg's products were. | applied to Bloomberg's
Customer Support team as | first wanted to have a deep understanding
of Bloomberg's services as well as the clients that use them.

What is your typical day like?
As a Bloomberg Customer Support representative, | provide front-line

support to both internal and external stakeholders globally in English
and in Japanese. Our core responsibilities range from assisting with
everything from login-related and technical inquiries to license activation
and service setup. With shifts of representatives working in New York,
London, and Asia Pacific, we're able to provide uninterrupted support.
Along with my core tasks, I'm involved in a number of projects and
initiatives to further improve our team'’s workflow.

How has Bloomberg helped you develop your skills over time?
Working as a Bloomberg Customer Support representative has
strengthened my multi-tasking skills over the past two years. Not only

does BCS handle multiple client inquiries at once via call/chat, but

we also work with other departments, including Sales. Bloomberg
Customer Support representatives in APAC are assigned a Sales team
to manage stakeholder expectations and collaborate to meet specific
client needs. For example, while working with the sales team that
covers Japanese insurance firms and regional banks, | joined meetings
with client Market Data representatives to discuss the implementation
of the iOS B-Unit App (biometric authentication application).

What kind of support and opportunities have you received
since working at Bloomberg?

Bloomberg provides a range of opportunities for employees, such

as a buddy program and career days. In the buddy program, new-
hire employees are partnered with a senior employee from another
department and given guidance throughout the onboarding period
along with an introduction to Bloomberg culture. Joining Bloomberg
as a fresh graduate, there were things that | was unsure about.
However, my senior buddy created opportunities that allowed me to
feel comfortable at Bloomberg and has continued to support me to this
day. Bloomberg also holds career days, where employees hear about
career opportunities and network with other teams in a casual setting.

+
+
+
+
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News

What we do

Bloomberg News is one of the biggest financial news organizations in the world, leading
the way in breaking news that helps financial and business professionals stay a step ahead
of the markets. We report on the issues that matter — when they happen and where they
happen — producing roughly 5,000 stories a day in more than 120 countries and regions,
across web, mobile, television, digital video, radio, print and live event platforms, and
syndicating to more than 440 publications around the globe.

The role

After being offered a full-time reporting role at Bloomberg, you will take take partin

our rotational program — where you'll spend 12 months gaining experience across four
different teams, including Markets, Digital, Breaking News, Global Business and/or
Technology before receiving a permanent assignment. During the program you will learn
to pitch and write enterprise stories, conduct interviews and collaborate with our other
consumer-facing media platforms.

Who we look for

We like tough, diligent and driven candidates who are able to continually increase the
influence of our print, online and mobile brands. You should be a versatile writer with
good knowledge of global financial markets, companies and economies, and be able to
produce great feature stories in a timely manner.

++ + +
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Erica Yokoyama, News

Why Bloomberg?

| chose Bloomberg for its global influence. Bloomberg delivers news
in multiple languages through various platforms including web,
magazines and podcasts, as well as via the Terminal. Its stories capture
the attention of investors, business leaders and policymakers around
the world. Ever since | was a child, | aspired to be a journalist who

could connect with an international audience. In pursuing that goal,
Bloomberg stood out as the perfect place to work.

What do you enjoy the most about your role?
I'm a reporter on the economy and government team. | write stories

on Japan'’s fiscal and monetary policies by interviewing government
officials and analyzing economic indicators. It's exciting to work at

the forefront of the news. | particularly relish covering international
conferences. One of my best memories is of traveling to Niigata and
India to cover the G-7 and the G-20 finance ministers’ meetings, where
world leaders discussed the future of the economy. Collaborating with
fellow reporters from various bureaus to chase down exclusive stories
was exhilarating, and | found it rewarding when we put them together
into articles.

What things do you do at Bloomberg outside your job?
| am a member of the Sustainability Committee at the Tokyo office.
In our monthly meetings, | exchange ideas with colleagues from

other departments on a wide range of topics, such as food waste
reduction and the energy efficiency of the building. We also often
partner with external organizations to run activities like workshops
with environmental NPOs and beach cleanup events.

What is the best thing about our company culture?

What | find most appealing about Bloomberg is its remarkable
diverse talents. Looking around the newsroom, | see an eclectic

mix of personalities of all origins, ages, academic and professional
backgrounds, and skill sets. This dynamic environment encourages
innovative ideas and broader perspectives, which | believe is reflected
in the work we do every day.

++ + +

Make it happen here.

bloomberg.com/careers
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Data

What we do

Bloomberg runs on data, and our Data department acquires, interprets and delivers
crucial information that informs our clients’ decisions. The Data teams work collaboratively
to collect, analyze, model and publish the data, which ultimately feeds and moves the
financial markets.

The role

As a member of the Data department, you'll join a specific data team upon completion
of our onboarding program, where you'll be able to apply your technical skills, data
management expertise and passion for financial markets to solve problems and devise
strategies for our data challenges.

You'll also partner with Engineering, Product, Sales and News to develop and implement
market-leading solutions for our clients. Whether you're sourcing market information
from new or existing providers, modeling complex datasets, interpreting financial data,
supporting client queries and needs, or building technological solutions that enhance
quality and our workflows, you'll play a key role in empowering our clients to make well-
informed business decisions.

Who we look for

Successful candidates are proactive and driven to learn. You should have an interest in
both technology and the financial markets, and the capability to deeply understand our
customers’ needs to develop business outcome-based data strategies. If you've got solid
technical acumen, enjoy generating value for clients and love finding ways to enhance
operational efficiency, you'll be a great fit. Finally, you should have excellent interpersonal
and communication skills, and enjoy working within a global team.
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Cynthia Okawa, Data

Why Bloomberg?

| first joined a consulting firm after graduation, which made me want to
delve further into understanding the market dynamics. This led me to
Bloomberg, which offered professional growth opportunities but also
fit the criteria | was looking for in a company. Having spent a significant
part of my life abroad, | appreciate the diverse and inclusive workplace
with colleagues | can readily connect with. Its global structure fosters
collaboration across teams that span multiple locations.

What’s your Bloomberg journey been like so far?

Within the Data department, | currently lead the Company Financials
team, which manages the data extraction, processing and publishing
of both company and broker forecast disclosures into the Terminal.
What | enjoy the most is the various layers of learning each day brings,
whether it's understanding end-to-end workflows to enhance the
timeliness of our data or building my knowledge of Japan’s accounting
standards to refine our data display. Data has also provided me with
an environment to work collaboratively with stakeholders such as
Engineering and Sales. It's gratifying to observe the tangible impact
of our projects on our clients.

Do you have any advice to share with job seekers?

My advice would be to kick off with a self-analysis and run the same
exercise with a close friend. Identifying your strengths and potential
from different perspectives will help you find the right opportunity.
Don't forget that the job-seeking process is also a chance for you to
evaluate companies. What are the most fundamental pillars you value
in a workplace? The learning curve, company culture and location are
some of the factors that you can take into account to determine and
prioritize what you're looking for.

What kind of support and opportunities have you received
since working at Bloomberg?

A few years after joining Bloomberg, l indicated an interestin a
leadership role to my team leader and managers. They empowered me
to go forward with this path into my role as a Company Financials team
leader. Through mentorship, skill-building initiatives, and opportunities
to manage projects, | was able to gain hands-on experience and
acquired skills to navigate different interactions. I'm grateful for

the abundance of training support to help me prepare for my new
responsibilities, and that my managers challenged me to gain a deep
understanding of the expectations of a team leader.
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Our culture and values

Inclusion

Our culture values difference and promotes collaboration — across businesses, functions
and geographies — to drive measurable results. Our efforts help foster an inclusive work
environment where all Bloomberg employees feel respected and are empowered to impact
the business globally. Building inclusive teams helps us all innovate, execute and succeed in
a highly competitive global environment.

We support nine employee-run Communities (four in Tokyo office), open to all, to which
more than 12,000 employees belong. These employee-run forums allow participants to
serve as culture carriers and brand ambassadors, expand their professional network, build
leadership and management skills, and promote a global dialogue on inclusion.

Philanthropy & Engagement
The Corporate Philanthropy programs at Bloomberg use the time and talents of our
employees and the resources of our business to create lasting impact.

Employees in Tokyo are encouraged to take an active partin the company’s long-standing
tradition of serving local communities through our Best of Bloomberg (BOB) program.
Bloomberg partners with many local charities year-round to support initiatives such as
planting trees, volunteering at local foodbanks, or renovating homeless shelters. To encourage
innovation in the arts and revitalize local communities, Bloomberg also supports various
visual art institutions, science museums and performing arts organizations.

Nearly all profits from Bloomberg L.P. go to Bloomberg Philanthropies, which is dedicated
to saving and improving lives around the world. Every Bloomberg employee, in every one
of our offices, makes that work possible.

+ 4+ + +

37




38

YR7TFEVTA
YRTFINBREELTHRET B EDNRDNDRERBNIEE TN —LN=JIIMELTVET. HRTTE
VTSR BHRERE VI THL BRELTOBRF RIS OGS HDTT,

EhoZE ABIF FVRVWRREDCBEOHITYRTTEY TANDIREEZBEBICEDTWVWET.H
E2MWICRIE - HANDERBEHEAAA ERADN—F—EBALED S ZORVEADFENE
LI TWET o HADY —4—Tcb EEHEL  EEDHIBEREREEBRMLLTVET,

ZDHL VRO T EESIFPHIEHR FLTHEDEDICRR - RN TED LGV ) a—v 3V
ZEHBELTVEET,

Wi
JO—NILLNIVTA VNG N EEZ BEBICHEILT-W. 2F TEMNEAMERDOTOET, FHZENDS
REBEEFTHODDILNILDAMOEFMERIEL. SBRETILSIICREEEZITWET,

TIV—LN—=FTlE FPUTEHEDzHDOTOITLE LT, MW BEIFILEFICDOITEI—RP, (13
DINTF—VRE LRI D2A—REANRY —4— v T —Zv o hE HE—ADEYD=—X
IChH/-TETEFRFBRRZRMLTOVET Fo. ARODWISHEDRRICEWIEELREE 2R
TOTHERLED OB EEHEI-HDERD S RITTVWET, ZDFRTH, FIL—L/N—=5-032=
TAE HEBDIZODHREICEBAVIN—THEAZAZTAEIN T YiIR—b PRNAR AR V5%
MREINTOLET, 2HRTIFAULOHRELFIBLTVWET,

I 74 RIBIE
TIV—LIN=T DA TARNE A =TV EEEAR— IR A SRR DREELE B EF—LT—0%RE
BRI E->TWET,

AFbiF SEIEFRMEBREZBEL . HOAPBREZEVWLICBRICTAT7ERBTEZDELE
AL TWET HE—AVEYAHERBTIZRBEOWHIBREEOREICOBNEZZENT—
ANDHREINTWET, FT7A4ZARDNY M) —TIFRF VIR R v hBESN. F— L0 RBICEERR
CHEBEPRBICREPRBEELATVWET,




Sustainability
Bloomberg believes that developing as a sustainable company is a driving force in our
success. Sustainability is a social obligation, but also leads to strengthening corporate
competitiveness.

That's why we're actively investing in a sustainable future: integrating sustainability
across our business; forming global partnerships that amplify our impact; galvanizing
world leaders to make real policy change; and creating solutions that enable our clients,
communities and employees to succeed in a rapidly evolving world.

Career development

Bloomberg hires multi-talented people who want the challenge of doing work that will
make a global impact. That means hiring at every level of seniority, finding a place for
people who can demonstrate their expertise and prove their track record.

We provide a range of learning opportunities that makes sense for every individual.
Our career development platform provides courses that will teach you technical skills,
modules that will make you better at your job in lots of other ways, as well as specialized
leadership training. We'll also create opportunities for you to cultivate the personal
connectionsthat are so crucial to success. More than 10,000 employees globally belong
to Bloomberg Communities which are inclusive, employee-run groups that provide
support, advise and mentoring.

Work environment
Featuring open bullpens and glass-walled conference rooms, Bloomberg's office design
reflects our commitment to transparency and collaboration.

We value all differences and foster inclusion, because the data shows us that when every
employee is empowered to impact our business, we all win. We want everyone to feel
comfortable voicing their opinions and sharing ideas with colleagues from all teams,
backgrounds and levels of seniority over a snack or coffee in our well-stocked pantries.
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Employee benefits

Health
- Comprehensive health insurance

- Employee Assistance Program (short term counseling services)

- Reimbursement for certain dental, vision, long term counseling and
child immunization costs

- Wellness and fitness subsidy and discounted gym facilities

- On-site /On-line company doctor consultations

- Wellness activities in the office throughout the year

¥ Wealth

- Cash balance retirement plan (DB Plan) with market-leading contributions
by Bloomberg and no employee contribution required

- Life and long-term disability insurance with premiums paid by the company

- Optional supplementary life insurance with premiums paid by the employee

Leave and family benefits

- 20 days paid vacation on top of public holidays

- Medical, parental & family leave including for secondary caregivers
- Paid primary care giver leave (26 weeks)
- Paid secondary care giver leave (4 weeks)

- Comprehensive family planning support including infertility treatment and personalized care

- Nursery search/placement concierge service

- Childcare/family advisor for working parents

- Company-paid back-up childcare service

- Discounted babysitting

- On-site mothers’ room/wellness room

X))o
J)o

/N, Other
Eﬁ - Commuting allowance provided, including Shinkansen commuting
(subject to specified limits and conditions)
- All-day complimentary refreshments in the office pantry
- Tuition reimbursement program
- Employee benefits offering various discounts and special offers through Benefit Station

Bloomberg benefits programs are reviewed from time to time and may change/differ from those outlined here.
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