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GLOBAL C-SUITE

Data offering insight to inform 
connecting with them. 
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The Bloomberg Media Data Science and Insight team 
looks at how a key segment of our audience is changing in 
real-time as the global landscape shifts. Leveraging 
BloombergAiQ, our proprietary audience and content 
analysis platform, we compare what this group is 
engaging with and why across the trailing six months, 
offering fresh insight to power stronger connections with 
these influential global audiences. 

C-Suite engagement with different content formats show that live 
video and audio play an important role in their news consumption.

For this month’s spotlight, we have looked at the behaviour of audiences 
with C-level job titles in January 2022 compared to June 2021, identifying 
how their interests differ to other audiences on Bloomberg.com.

GLOBAL C-SUITE: WHO, WHERE, HOW

C-Suite are increasingly 
accessing news via their 
smartphone as they 
return to the office

68.8% 27.8% 3.4%
DIFFERENCE VS. 
OTHER AUDIENCES +38% -35% -13%

Live 
Quicktake

Audio Breaking 
News

Live TV Graphic

2.0x 1.8x 1.7x 1.7x 1.3x

- 4% +33% +27% +7% +20%DIFFERENCE VS. 
OTHER 
AUDIENCES

ODDS RATIO

Source: Bloomberg AiQ / C-Suite 6 month comparison Jan 2022 vs Jun 2021 
Odds ratio expresses likelihood of engagement vs. control audiences.



3

With supply chain issues currently front 
and centre, it’s no wonder the C-Suite is 
seeking solutions. Especially in robotics.

The use of automation for mundane business 
tasks has been under way for generations, but 
the pandemic as well as labour shortages and 
raising wages has meant businesses have 
turned to robots like never before.

The latest round of quarterly earnings has 
shown executives from a range of industries 
confirming this trend.
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Phil Robinson
Head of EMEA Data Science & Insight

Blockchain

Robotics

Currency Markets

Climate Neutrality 

Decarbonisation

2.4x

1.7x

1.5x

1.4x

1.3x

+178% 

+551%

+6%

-34%

-10%

News topic Odds Ratio difference vs. 
other audiences

Source: Bloomberg AiQ / C-Suite 6 month comparison Jan 2022 vs Jun 2021 
Odds ratio expresses likelihood of engagement vs. control audiences.
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I think we'll always be surprised! 

People will continue to make stuff that other people 
will buy. That never changes. But every detail of 
how that happens will change, and we often lack 
the imagination to see how big of a deal each 
detail will become.“

James Cham
Partner, Bloomberg Beta, gives insight into how 
robotics will impact business.

The market for professional service robots reached 

a turnover of 6.7 billion U.S. dollars worldwide 

(sample method) – up 12% in 2020.. 
At the same time, turnover of new consumer service 

robots grew 16% to 4.4 billion U.S. dollars.

Our experts weigh in: Robots 
are essential to the supply chain 
of the future.

Source:World Robotics 2021 – Service Robots report and International Federation of Robotics (IFR).
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Source:World Robotics 2021 – Service Robots report and International Federation of Robotics (IFR).

The C-Suite should empower in-house 
talent to establish how we work 
alongside robotics.
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Labor is one of the biggest costs and constraints to growth for most 
companies. Robotics could fundamentally change that equation, giving 
employers a chance to scale up and scale down in new ways. And they 
give companies a chance to rethink how to handle activities that aren’t 
safe for humans or aren’t cost effective. 

Executives should develop in-house expertise, and conduct a lot of 
experiments. They won’t make it actionable by reading books or hiring a 
big consulting firm because we simply don’t have enough expertise, yet. 
Empowering in-house talent to innovate will have more of an impact as 
your workforce know the company and its needs best.”

James Cham
Partner, Bloomberg Beta

Five top application trends 

for professional service robots were driven by extra 
demand created by the global pandemic:

AMR & Delivery Robots 
Flexible Solutions

Cleaning & Disinfection 
+ 50 companies due to the pandemic

Medical & Rehabilitation
Individual Support

Social Robots
Telepresence - particularly during the pandemic

Automated Restaurant
Staff support, reduce personal contact due to the pandemic
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But what other current key themes are 
the C-Suite engaging with? We 
analyse a range of topics across a 
network of 5,000 B2B publishers.

Strategy Consulting
Compliance Training

Water Management
Supply Chain Automation
Cyber Risk Management

3.3x
2.5x

3.1x
2.0x
1.9x

+213% 
+306%

+366%
+132%
+187%

News topic Odds Ratio difference vs. 
other audiences

As ESG disclosures are under increasing scrutiny 
from investors and shareholders, the C-Suite are 
seeking guidance and best practice know-how 
when measuring the impact of solutions such as 
supply chain automation in helping achieve their 
corporate goals.

As previously identified, blockchain an important 
topic for the C-Suite, can also play a vital role in 
providing a foundation for accurate data and 
measurement across the supply chain.

Phil Robinson
Head of EMEA Data Science & Insight

Source: Bloomberg AiQ / C-Suite 6 month comparison Jan 2022 vs Jun 2021 
Odds ratio expresses likelihood of engagement vs. control audiences.
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Bloomberg AiQ

Bloomberg AiQ is our proprietary audience and content analysis 
platform for insights and activation. AiQ is powered not only by 
Bloomberg site user data, but also by data from over 30,000 
publishers world wide. AiQ looks at 2.5+ million pages, 100+ 
million visitors and 100k campaigns.

Bloomberg Beta

Bloomberg Beta is an early-stage venture firm backed by 
Bloomberg L.P. investing out of its third $75M fund focused 
broadly on the future of work.
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Our sources

https://www.bloombergbeta.com
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More about the Bloomberg Media 
Audience Insight Series

Introduced in 2021, this monthly series from Bloomberg Media Data 
Science and Insight is designed to fuel marketers around the world 
with exclusive data and insight about key audience segments. 

These data explorations leverage a variety of in-house tools and 
studies like BloombergAiQ, our proprietary audience and content 
analysis platform, to deliver focused intelligence on content 
engagement and consumption patterns, further contextualized with 
insight from Bloomberg experts around what’s driving these trends.

Real-time, actionable information on audiences within our 
modern leader universe helps our partners form strategies that 
connect their messages with deeply engaged influencers. It’s 
especially powerful amid the extreme uncertainties of the past 
year and the emerging optimism, even as challenges remain.
Duncan Chater, Bloomberg Media Head of Advertising Sales, Europe

Click here to learn more
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https://www.bloombergmedia.com/blog/bloomberg-media-spotlights-audience-insight-in-new-monthly-series/?utm_medium=social&utm_id=editorial-AudienceInsight&utm_source=LinkedIn&utm_campaign=Media-Organic&utm_content=JulyPost3

